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Season Championship and 24 Victories 
Highlight Snap-on Racing Season 

 

Snap-on Drivers Post Wins in Sprint, Nationwide, IRL and NHRA 
 

KENOSHA, Wis. – November 22, 2010 – Two NHRA victories by Cruz Pedregon in the Snap-on Funny 
Car, a Nationwide season championship and 24 combined wins by Snap-on drivers in four different race 
series highlighted a very successful 2010 Snap-on racing season. 
 
“What a great year for Snap-on sponsored drivers and teams,” said Alicia Smales, vice president of 
marketing for Snap-on Tools. “We had winners in all of the series we sponsor and Cruz and the Snap-on 
Funny Car had a great second half of the season, winning two races. However, what was most important 
was that our racing sponsorships served as a great vehicle to help our franchisees reach their 
customers.  They use racing as a way to entertain their customers and inform them of all the great new 
things happening at Snap-on in a fun and exciting environment.” 
 
In 2010, Snap-on’s enhanced sponsorship of Cruz Pedregon and the Snap-on Funny Car paid great 
dividends both on and off the track.  In addition to his two funny car wins, Pedregon also turned out to be 
a big hit with Snap-on franchisees and customers off the track.  During every race week of the 2010 
season, Pedregon would hop in a Snap-on truck and ride with a franchisee to meet and greet Snap-on 
customers.  In addition to Cruz, Snap-on also sponsored NHRA drivers Tony Pedregon, Jeg Coughlin 
and Steve Johnson in 2010. 
 
“Our franchisees and customers loved getting the chance to interact with Cruz, especially in their own 
shops,” said Smales.  “They would be really surprised when Cruz pulled up to their shop riding shotgun 
in a Snap-on truck.” 
 
Another highlight in 2010 for the Snap-on racing team was the Nationwide season championship for Brad 
Keselowski and Penske Racing.  It was the first NASCAR championship for Roger Penske and the 
Penske racing team.  Snap-on has been associated with Penske Racing for 29 years and also sponsors 
Penske teams in the Sprint Cup and IRL. 
 
Over the past year, Snap-on continued its sponsorship of the Formula Drift series and the Goodguys Car 
Show Series.  Serving as the “Official Tool” of Formula Drift, Snap-on was on-site at all race venues 
providing an interactive opportunity to see firsthand the latest Snap-on tools and equipment. Snap-on 
served as the “Official Tool” of Goodguys and, as with Drift, was on-site at all Goodguys Car Shows 
providing its customers a chance to experience the latest productivity solutions and innovations from 
Snap-on. Plus, the Snap-on Tools NO COMPROMISE TOUR™ made stops at select Goodguys Car 
Show events throughout the year. 
 
“We had great success with our racing program in 2010 and we look forward to building on that success 
again next year,” said Smales.  “We have great things planned for 2011 that we know our franchisees 
and customers will be excited about.” 
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To learn more about Snap-on tools and its racing program, visit www.snapon.com/racing.  
 
About Snap-on Tools 
Snap-on Tools is a subsidiary of Snap-on Incorporated, a leading global innovator, manufacturer and 
marketer of tools, diagnostics and equipment solutions for professional users. Product lines include hand 
and power tools, tool storage, diagnostics software, information and management systems, shop 
equipment and other solutions which are used by technicians and professionals at vehicle dealerships 
and repair centers and in the marine, power sports and aviation industries.  Snap-on Tools is one of the 
largest non-food franchise companies in the world, selling its products and services through franchisee, 
company-direct, distributor and Internet channels.  Snap-on Incorporated, which was founded in 1920, is 
a $2.4 billion, S&P 500 company located in Kenosha, Wis. with operations throughout the world.  For 
additional information, visit www.snapon.com. 
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