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Snap-on Funny Car to Feature Special Paint Scheme
Honoring “Wounded Warriors” at Chicago NHRA Race

“Warriors” Also Guests of Snap-on and Cruz Pedregon at the Race

KENOSHA, Wis. — June 21, 2012 — For the second year in a row at the Chicago NHRA Nationals,
the Snap-on Funny Car will feature a special paint scheme in recognition of the Wounded Warrior
Project™, an organization dedicated to helping wounded veterans returning home from
Afghanistan and Iraqg.

“It is an honor and privilege to drive the Snap-on Funny Car on behalf of the Wounded Warrior
Project and host these great men and women during race weekend,” said Pedregon. “Last year,
we had a tremendous group of ‘warriors’ at the race and the whole Snap-on Funny Car team had a
great time with them. We are excited to be hosting another group this year and we hope to bring
home a victory in recognition of these true American heroes.”

The Wounded Warriors, who will be guests of Snap-on and Pedregon, will be treated to an exciting
weekend of racing and hospitality. Several special activities are planned for the Wounded Warriors
at this year’s race both in the pit area as well as at the starting line.

“On behalf of all Snap-on franchisees and associates, it is an honor to host these great American
Service Men and Women at the Chicago NHRA race,” said Yvette Morrison, vice president of
marketing, Snap-on Tools Group. “Since its founding, Snap-on has a long, proud history of
supporting our armed services and based on the unforgettable weekend last year, we know this
will be another memorable event. We hope the unique design on the Snap-on Funny Car helps
raise awareness of the important mission of the Wounded Warrior Project.”

For more information about the Snap-on racing program, visit www.snapon.com/racing.

About Snap-on Tools

Snap-on Tools is a subsidiary of Snap-on Incorporated, a leading global innovator, manufacturer
and marketer of tools, diagnostics and equipment solutions for professional users. Product lines
include hand and power tools, tool storage, diagnostics software, information and management
systems, shop equipment and other solutions which are used by technicians and professionals at
vehicle dealerships and repair centers and in the marine, power sports and aviation industries.
Snap-on Tools is one of the largest non-food franchise companies in the world, selling its products
and services through franchisee, company-direct, distributor and Internet channels. Snap-on
Incorporated, which was founded in 1920, is a $2.9 billion, S&P 500 company located in Kenosha,
Wis. with operations throughout the world. For additional information, visit www.snapon.com.
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