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Martin Truex Jr. on Daytona Pole; 
Kevin Harvick Wins Shootout 

 
Snap-on Drivers at Head of Pack for Daytona 500 

 
KENOSHA, Wis. – February 13, 2009 – Last weekend was a banner weekend for Snap-on drivers 
as Martin Truex Jr. captured the pole for the 51st annual Daytona 500 while Kevin Harvick came 
from behind in thrilling fashion to capture the Budweiser Shootout last Saturday night at Daytona. 
 
“We want to congratulate Martin and Kevin on their great weekends,” said Alicia Smales, vice 
president of marketing for Snap-on Tools.  “The shootout was exciting from start to finish and Kevin 
made a great run at the end to capture the title.  We are very excited for Martin as he truly is one of 
the rising stars of NASCAR and his season is off to such a great start.  We wish all our drivers 
good luck this weekend at Daytona.” 
 
The Daytona 500 is scheduled for Sunday, February 15 and, in addition to Truex and Harvick, 
Snap-on drivers Aric Almirola, Juan Pablo Montoya, Casey Mears, Jeff Burton, Clint Bowyer, Sam 
Hornish, Kurt Busch and David Stremme will also try to race to the checkered flag next Sunday. 
 
Preceding the 500, the Nationwide Series will have its season opener on February 14 with the 
Camping World 300.  Clint Bowyer along with Justin Allgaier will represent Snap-on as they try to 
start the Nationwide season with a victory. 
 
About Snap-on Tools 
Snap-on Tools Company, LLC is a leading global innovator, manufacturer and marketer of tools, 
diagnostics and equipment solutions for professional users. Product lines include hand and power 
tools, tool storage, diagnostics software, information and management systems, shop equipment 
and other solutions which are used by technicians and professionals at vehicle dealerships and 
repair centers and in the marine, powersports and aviation industries.  Snap-on is one of the 
largest non-food franchise companies in the world, selling its products through more than 4,000 
franchisees worldwide and through company-direct sales and over the Internet. Snap-on Tools is a 
subsidiary of Snap-on Incorporated, which was founded in 1920 and is a $2.8 billion, S&P 500 
company headquartered in Kenosha, Wis. For additional information on Snap-on, visit 
www.snapon.com.  
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