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Snap-on Sponsored Sam Hornish Jr. Captures
NASCAR Nationwide Win in Las Vegas

KENOSHA, Wis. — March 12, 2013 — With his first name already on the trophy, it was only fitting that
Snap-on sponsored Sam Hornish Jr. would win the NASCAR Nationwide Sam’s Town 300. Hornish,
who started seventh, cruised to his first victory of 2013 and moved into first in the Nationwide series point
standings.

“Sam and the Penske Racing Nationwide team have been really impressive so far this season so it was
only a matter of time before they took the checkered flag,” said Yvette Morrison, vice president of
marketing, Snap-on Tools Group. “We want to commend new Penske crew chief Greg Erwin on his first
ever Nationwide win. Using Snap-on tools, Greg and his crew really had Sam’s car ready to race on
Saturday.”

In his three races this season, Hornish has two top five showings as well as a top 10 finish. Next up for
the Penske driver is the Grit Chips 300 on March 16 at the Bristol (Tenn.) Motor Speedway. The
Snap-on sponsored NASCAR Sprint Cup drivers, including defending champion Brad Keselowski, will
also be in Bristol this weekend for the Food City 500 on March 17. Keselowski is currently second in the
Sprint Cup point standings after finishing third in Las Vegas. On the year, Keselowski has three top-five
Sprint Cup finishes.

After a two-week break in the schedule, Cruz Pedregon and the Snap-on Funny Car team head to
Florida for this weekend’s Gatornationals. Pedregon is currently sixth in the NHRA Funny Car point
standings after two races.

For more information about the Snap-on racing program, visit www.snapon.com/racing.

About Snap-on Tools

Snap-on Tools is a subsidiary of Snap-on Incorporated, a leading global innovator, manufacturer and
marketer of tools, equipment, diagnostics, repair information and systems solutions for professional
users performing critical tasks. Products and services include hand and power tools, tool storage,
diagnostics software, information and management systems, shop equipment and other solutions for
vehicle dealerships and repair centers, as well as for customers in industries, including aviation and
aerospace, agriculture, construction, government and military, mining, natural resources, power
generation and technical education. Snap-on Tools is one of the largest non-food franchise companies in
the world, selling its products and services through franchisee, company-direct, distributor and Internet
channels. Snap-on Incorporated, which was founded in 1920, is a $2.9 billion, S&P 500 company
located in Kenosha, Wis. with operations throughout the world. For additional information, visit
WWW.Snapon.com.
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